Abstract. By clearly defining the importance of fashion accessories design in fashion design education, this paper argues the shortages of current Chinese fashion accessories design undergraduate education, trying to establish the future fashion accessories education mode through three dimensions of practice, value and method, reflecting the comprehensiveness of the professional knowledge system, the frontier of the curriculum content, and the ambiguity of the discipline boundaries. The education strategy is aiming to cultivate Chinese young designers who could not only have the ability of embodying the Chinese cultural identity and traditional aesthetics in the modern design language, but also hold the view of globalization for brand development.

